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In America, 60% of men feel a heavy burden placed on them to 
fit within a strict masculine culture.

A culture more than half feel they don’t fit.*

*SOURCE - Heilman, B., Barket, G., and Harrison, A. (2017). The Man Box: A Study on Being A Young Man in the US, UK, and Mexico. Washington, DC, and London: Promundo-US and Unilever.

carter is a short film set in a typical home in rural America, present day. It’s a place 
where poverty is rampant, communities don’t have basic resources, and men don’t seek 
help, even though they are more likely to struggle with depression and thoughts of suicide.*

Like many homes in America, the boys here feel a pressure to do what it takes to provide. 
They’ve been taught and shown it’s up to them, even if it means suppressing themselves. 

*SOURCE - American Psychological Association. (2015, December). By the Numbers: Men and depression. Monitor on Psychology, 46(11).

introduction
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story As he spies on his older brother and a strange new friend, 
fourteen year old carter wrestles with what’s required of him,

To become a Man.

logline
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cLink. cLink. cLink.
The metallic sound of a dollar-store dog tag reverberates off the walls of a grungy teen room. The strong 
arms of Jackson, a fit seventeen-year-old, emerge in frame. He slams through a series of push-ups before 
jumping up to study his physique in a mirror. He feels up his body, taking pictures. It’s awkward. Shameless.

On the other side of the room sits Carter, his shy fourteen year old brother. Carter secretly studies Jackson, 
in awe.  Even when his brother bullies and threatens him, Carter can’t help but want to be like him.
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carter watches Jackson as he brings home an unusual new friend - Luis.  

The boy seems different from Jackson. Secretive. Carter tries to spy on them, listening in as the two joke and 
harass a girl in an online chat room.  Surprised by this darker side of his brother, Carter questions how his 
family favors Jackson, while neglecting him. His dad only seems concerned in Jackson’s recent breakup. His 
mother, pressed to obey her husband, only seems interested in getting him to hang with Jackson.
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Late at night, carter finds his way into a similar chat site. 
He struggles to talk with a girl, imitating his brother. He attempts to take a picture for her, but stumbles 
and wakes Jackson. The brothers fight, leaving Carter hurt and humiliated. He spends the next day dwelling 
on how to retaliate. He tries to catch Jackson in the act of harassing another girl, storming in to find - 

Jackson, half naked, on top of Luis. Luis notices, pushing Jackson off. He rushes out, leaving the brothers alone. 
Carter stands, shocked and unsure. He looks around their room - at what now appears to be a facade his 
brother built to cover his shame. The two linger in a painful silence. Carter walks over. Instead of trying to get 
back at his brother, Carter consoles him. The two finally sit together. Eye to eye. Man to man.
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behind 
the story

characters

CARTER
A sensitive 14 year old boy who wants to be tough and 
assertive like his brother, but struggles to shed his innocence.

MEREDITH/MOM
An empathetic stay-at-home mother in her late 30s, boxed 
into a strict regime by her husband. 

JACKSON
An athletic 17 year old who acts tough and assertive, when 
he’s really bottled up with insecurity and guilt.

DANIEL/DAD
A 40 year old father who sacrificed his dreams for his family. 
Idolizing his son Jackson, he’s hard on his “weaker” son, Carter.

Carter
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HONEY BOY (2019)
AMAZON STUDIOS

honeyboy.movie

MID90s (2018)
A24

a24films.com/films/mid90s

CLIP: https://www.youtube.com/watch?v=yRZYUgRpklk CLIP: https://www.youtube.com/watch?v=l_djixM4wVE
TRAILER: https://www.youtube.com/watch?v=5RR8WTQzwSk TRAILER: https://www.youtube.com/watch?v=w9Rx6-GaSIE

*IF VIEWING ON SCREEN DEVICE, SOURCE LINKS ARE INTERACTIVE. 

comparablesCarter

A.M. WALKER | PRODUCER, DIRECTOR, WRITER
Walker is a producer, screenwriter, and actor with work on notable shows like CBS’ Criminal Minds, ABC’s 
For The People, Nickelodeon’s Game Shakers, and now the new HULU series, Love, Victor. As an inde-
pendent filmmaker, he has worked on several shorts, a feature, as well as a web series and pilot.

KYLIE MILUSNIC | PRODUCER
Most notable for her two Primetime Emmy-nominated short form series BROKEN, Kylie is a director/
producer with work on several television series, including TVG’s “Win Place Show” and “Little Britches 
Rodeo”.  She also works as a production consultant on projects in the scripted and unscripted world.

ALI AKSU | PRODUCER
Born in Turkey and of Circassian ethnicity, Ali M. Aksu is an international film producer and entrepreneur. 
He is the executive producer of the groundbreaking film “Laid in America” the first-ever feature film to 
cast YouTube celebrities and directors, that was distributed by Universal Studios. He is the founder of 
Moon Lounge, a millennial content-based podcast dedicated for global grand challenges that was 
incubated at Singularity University. Aksu recently founded filmmaker.ai, a next-generation movie 
production company that employs data analytics at an extensive level, while producing content with 
the latest technologies. He holds a B.A. in Economics, with a minor in film, TV and digital media from 
UCLA, and earned executive-level degrees from MIT, Wharton and Singularity University.

tEamCarter

http://honeyboy.movie
http://a24films.com/films/mid90s
https://www.youtube.com/watch?v=yRZYUgRpklk
https://www.youtube.com/watch?v=l_djixM4wVE
https://www.youtube.com/watch?v=5RR8WTQzwSk
https://www.youtube.com/watch?v=w9Rx6-GaSIE
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 » Sundance Film Fest
 » Cannes Film Fest
 » Tribeca Film Fest
 » SXSW Film Fest
 » Raindance Film Fest
 » London Short Film Fest
 » Aspen Shortsfest
 » American Film Fest
 » New Directors/New Films
 » Toronto Int. Film Fest

 » Austin Film Fest
 » BFI London Film Fest
 » Edinburgh Int. Film Fest
 » AFI Fest
 » Los Angeles Film Fest
 » Telluride Film Fest
 » Seattle Int. Film Fest
 » San Francisco Int. Film Fest
 » Slamdance Film Fest
 » Chicago Int. Film Fest

 » St. Louis Int. Film Fest 
 » Cinequest Film Fest
 » Atlanta Film Fest
 » Santa Barbara Int. Film Fest
 » Ann Arbor Film Fest
 » Athens Int. Film Fest
 » Gen Art Film Fest
 » San Diego Film Fest
 » New Orleans Film Fest
 » Venice Int. Film Fest

In no particular order. Our goal is to use a strategic approach with funds to submit to festivals above 
and beyond, to get accepted and presented in as many notable, prestigious venues as possible.

festival circuit

 » Berlin Film Fest
 » Encounters Int. Short Fest
 » LA Int. Short Film Fest
 » Outfest Los Angeles
 » Cinema Diverse
 » Frameline Film Fest
 » NewFest, New York
 » Out on Film, Atlanta
 » QFest St. Louis
 » Fresno Reel Pride Fest

 » OutReels Cincinnati
 » CineQ Queer Film Fest
 » Out Film Connecticut
 » FilmOut San Diego
 » Vancouver Queer Film Fest
 » TeaDance Gay and Lesbian 

Film Fest
 » Palm Springs Int. Fest
 » Clermont-Ferrand Int. 

Short Film Fest

SUBMIT TO FILM FESTIVAL CIRCUIT - 

(And more, full list next page)

DISTRIBUTION AFTER FESTIVAL RUN

• Sell to service that prioritizes short form content 
(Amazon Prime, Dekkoo, YouTube, etc.).

• Assist/work with non-profit organization to 
increase visibility and impact.

• Use marketing to maximize virality.

FINISH DEVELOPMENT - COMPLETED

PRE-PRODUCTION - MONTH ONE

• Cast (including potential name actor for 
Carter), Crew, Locations, Art Department, 
Equipment, Scheduling, Cinematographer. 

• Social Media Platforms Expanded.
• Connect with Non-Profits who Share Similar 

Message (LGBT CENTER, CALL TO MEN).

PRODUCTION - MONTH TWO

• One Day Rehearsal, Two Full Day Shoot.

POST-PRODUCTION TO FOLLOW

• Editor, Colorist, Sound Mixer, Composer.
• Graphic Design - Marketing/Festival Prep.

PRODUCTION BUDGET: $20,000.00
Includes Festival Costs and COVID Safety Provisions (Full Budget Available Upon Request)

roadmap & proposalCarter



20 21

Carter  -  p itch  deck Dutch  panda media

TEEN BOYS
10-18, lower to middle-class, in rural America. 
White (4,279,000), Hispanic (511,500), Black (451,000)

CONNECTION TO CARTER, JACKSON

OLDER GAY MEN
45-65, upper middle to upper class, in America

White (144,250)

CONNECTION TO JACKSON, CARTER

targeted audienceCarter

YOUNG GAY/BI MEN
18-25, 25-44, middle-class, living in America

White (697,209), Hispanic (252,438), Black (144,250), Bisexual (371,611)

CONNECTION TO CARTER, JACKSON

WOMEN IDENTIFYING AS FEMINIST
White, Black, Hispanic, Living in America

25-34 (13,712,800), 55-65 (13,340,700)

CONNECTION TO MEREDITH, CARTER

TOTAL AVAILABLE MARKET: approx. 5,241,500 peoples. 
http://www.ruralhome.org/storage/research_notes/rrn-race-and-ethnicity-web.pdf

https://www.hhs.gov/ash/oah/facts-and-stats/changing-face-of-americas-adolescents/index.html

TOTAL AVAILABLE MARKET: approx. 1,465,508 peoples. 
https://www.cdc.gov/nchs/data/nhis/sexual_orientation/ASI_2018_STWebsite_Tables-508.pdf

https://williamsinstitute.law.ucla.edu/visualization/lgbt-stats/?topic=LGBT#density

TOTAL AVAILABLE MARKET: approx. 144,250 peoples. 
https://www.cdc.gov/nchs/data/nhis/sexual_orientation/ASI_2018_STWebsite_Tables-508.pdf

https://williamsinstitute.law.ucla.edu/visualization/lgbt-stats/?topic=LGBT#density

TOTAL AVAILABLE MARKET: approx. 27,053,500 peoples. 
https://www.statista.com/topics/1269/women

https://www.statista.com/statistics/312161/define-self-feminist-advocates-supports-equal-opportunities-women/

*IF VIEWING ON SCREEN DEVICE, SOURCE LINKS ARE INTERACTIVE. 

Our ultimate purpose with this project is to create a movement that builds up generations of 
diverse men through: empowering self worth, and unconditional empathy. We can do this by creating, 

distributing, and promoting stories with sensitive, empathetic young men in the forefront.

We want to help influence a world where each and every child can feel free to find themselves and 
be celebrated for how they fit in society.

*SOURCE - Heilman, B., Barket, G., and Harrison, A. (2017). The Man Box: A Study on Being A Young Man in the US, UK, and Mexico. 
Washington, DC, and London: Promundo-US and Unilever.

http://www.ruralhome.org/storage/research_notes/rrn-race-and-ethnicity-web.pdf
https://www.hhs.gov/ash/oah/facts-and-stats/changing-face-of-americas-adolescents/index.html
https://www.cdc.gov/nchs/data/nhis/sexual_orientation/ASI_2018_STWebsite_Tables-508.pdf 
https://williamsinstitute.law.ucla.edu/visualization/lgbt-stats/?topic=LGBT#density
https://www.cdc.gov/nchs/data/nhis/sexual_orientation/ASI_2018_STWebsite_Tables-508.pdf
https://williamsinstitute.law.ucla.edu/visualization/lgbt-stats/?topic=LGBT#density
https://www.statista.com/topics/1269/women
https://www.statista.com/statistics/312161/define-self-feminist-advocates-supports-equal-opportunities-women/
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